Information Systems Courses @ CBA

2008-2009 Academic Year
Whether you are interested in careers in Marketing, Finance, Accounting or Information Systems, the following IS electives provide you with the opportunity to develop a deeper understanding, specific skills, and credentials that can help distinguish you in the job market.  If you have any questions about these courses, contact your advisor or Brian Butler, the IS group faculty coordinator (bbutler@katz.pitt.edu).

BUSMIS 1630:  Project Management

Fall 2008 : TuTh 3:30pm- 4:45pm
Much work in firms is organized as projects.  Understanding the nature of projects as well as how to successfully manage projects and avoid project failures is increasingly important across a wide range of disciplines, including information systems, marketing, and strategy.  Planning, organizing, staffing, and controlling projects require traditional management skills as well as an appreciation of the tools, techniques, and practices unique to project management.  This course starts with an overview of project management concepts, and then focuses on project planning, estimating, monitoring, and controlling.  It also covers topics related to being an effective project leader and managing project teams.  Though some emphasis will be given to the management of information systems projects, the tools, techniques, and approaches covered in class generally apply to all types of projects.

The Project Management Institute (PMI), a professional organization for project managers, has produced A Guide to the Project Management Body of Knowledge, which documents the knowledge and practices needed by today’s project managers.  This guide, along with current research and management trends related to project management, provide the framework for material covered in this class.  

Class sessions will include lectures, demonstrations, discussions, and group work.  Microsoft Project will be used at various points throughout the term so that students can develop an understanding of how a software tool supports a variety of project management practices.

BUSMIS 1605 - Database Management
Fall 2008 : Th 6:30PM - 9:00PM
As information systems are integrated with business operations, the data within these systems becomes an increasingly important corporate asset. This course develops your knowledge of the technologies and techniques you can use to collect, disseminate, and manage data. 

The objective of the course is to help you develop the skills you will need to create and use databases effectively (e.g., SQL query writing and data modeling) while providing you with exposure to the management and design issues that arise when applying these technologies in organizations. Discussions and presentations focus on the challenges of managing data and databases within organizations. The hands-on exercises and course projects will develop your skills in database design, implementation, and use. 

BUSMIS 1600 - Information Systems Development and Design

Spring 2009: Day and Time to be determined
Organizations rely on information technologies to both streamline existing business processes and create competitive advantages by producing new information goods and services. To achieve these goals, business analysts and systems analysts must develop a deep understanding of the business opportunities for IT-enabling business processes, model functional requirements such that appropriate software can be either acquired or built, make decisions about system architectures and designs, and contribute to the successful development of the new information system. This course follows the life-cycle of the typical structured systems development effort from the perspective of business analyst, covering the wide range of analysis, design, communication and managerial skills that are required to ensure that a development project will meet business needs, satisfy budgetary and schedule constraints, and make effective use of new technologies. Understanding best practices for enhancing and transforming business processes through the application of IT provides an important connection between technical capabilities and business value. 

This course focuses on the efficient and effective assessment, analysis and design of information systems. The objective of this course is to simultaneously develop planning, analysis and design skills and knowledge about strategies for applying those skills. Class discussion and exercises will focus on the challenges that project managers, business analysts, and software developers face when analyzing, designing, and implementing systems in organizations. Different methods will be used to develop your understanding of the material. However, the emphasis throughout the course is not on technical (i.e. programming) aspects of SA&D. You will be expected to read and think about all assigned material in advance of class, as the purpose of classes will be to discuss the material, expose different points of view and develop your analytical skills. 

BUSMIS 1625: Electronic Commerce

Spring 2009: Day and Time to be determined 
Electronic commerce is at the forefront of modern operations, marketing and strategy. Over the Internet, electronic commerce accounts for billions of dollars in transactions. Trillions of dollars move daily through private, non-Internet electronic commerce systems such as SWIFT. Competition and cooperation between firms of all sizes have been changed forever. There are new media outlets like iTunes and YouTube. There are huge online communities like Facebook and MySpace. There are new models of collaboration like Wiki and Blogs. While these are creating and reshaping industries and opportunities, long-existing business models such as those employed the music industry are failing. 

This course is designed to familiarize students with important aspects of the business world that are changing as a result of technology and the Internet, and from a managerial perspective focus on issues related to e-commerce such as:  21st century business models; strategy development; competitive advantage; current and emerging technologies; pricing, distribution, and promotion; and new revenue streams and cost structures  To achieve these objectives we will use a combination of lectures, cases, class discussion, assignments and market research. 

